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Executive Summary 

 

loveLife South Africa is well known for their programs targeting youth development and 

promotion of healthy and active lifestyles. The overall aim is to equip young people with life 

orientation skills that would enable them become better people. Additionally, loveLife 

targets intervening in teenage pregnancies as well as alleviating HIV and other sexually 

transmitted infections.  

 

In the Uitenhage area of Eastern Cape Province, loveLife has partnered with VWSA to 

achieve their goals. VWSA has provided various kinds of support in the past 5 years to 

support the implementation of loveLife programs targeting young people and the 

community. This report presents findings on impact evaluation of the loveLife/VWSA 

programs to determine if they have been successful. 

 

Beneficiaries of the loveLife/VWSA collaboration aged between 10-24 years in Uitenhage 

were approached and interviewed on the impact of loveLife programs. The aim was to 

assess if there was increased knowledge and a positive attitude change that improved 

social behaviour.  Young people were interviewed on the following loveLife programs: 

loveLife Style teams, livingMyLife, performing arts, Radio Ys, Cyber Ys, Love4life 

challenge, recreational leagues, sporting activities, vitality room services, health talks and 

born free dialogues.   

 

The general perception of young people was that loveLife was a worthy organisation. 

Ground breakers and mpintshis, recruited by loveLife to reach young people in the 

communities, were regarded as friendly. Cummulatively, most participants believed that 

loveLife programs were satisfactory, relevant and effective to young people and their 

communities. Moreover, the majority indicated that programs were excellently facilitated 

and easy to understand as well as being appropriate for their ages. Most of them indicated 

that their experience with loveLife programs provided them with educational experience, 

good social interaction, wellness in relation to their health and creativity in the generation 

of new ideas.  
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Introduction 

 

loveLife is an non-governmental organisation (NGO) in South Africa that has a long history 

of working with young people and adolescents in the community. It first got involved in 

matters touching on young people through HIV programs in 1999; this was a difficult time 

where HIV related stigma was high and limited interventions existed. Additionally, the 

limited medical interventions were costly and unaffordable especially in the resource poor 

settings of South Africa. Moreover, the government support towards HIV at the time was 

poor. However, there has been a massive change in many fronts including governmental 

support in the management and care of HIV programs and the affordability of antiretroviral 

medications. Currently, loveLife has refocussed their attention to include advocacy, healthy 

living and behavioural change interventions. Through working with the youth and other 

stakeholders, loveLife continues to implement programs that reduce risk of HIV infection, 

teen pregnancy, substance use as well as building capacity in order to increase the 

chances of employment among the youth. 

 

loveLife runs several programs that are appealing to the youth and provide them with life 

orientation skills. These include loveLife style teams that relates HIV prevention and 

aspirations of young people; Radio Ys that provide young people with the opportunity to 

engage in journalisms and show their leadership skills in the community; Cyber Ys enables 

young people to attain information technology skills and use them for their growth to 

achieve their aspirations; love4Life challenge is a activity based program that was 

designed to alleviate engagement in risky behaviour such as substance use and teenage 

pregnancies; Recreational leagues involve engagement of the youth in sporting activities 

that result in recreation; Sporting activities involve active engagement in sports; Born Free 

Dialogues creates an opportunity for young people to engage with their parents on matters 

touching on sexuality; Vitality Room Services provide healthcare services to the youth and 

community; Health Talks involves engaging the youth on matters touching on their general 

health and wellness. 
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In the Eastern Cape Province of South Africa where this study was conducted, the 

population size is approximately 6.5 million people1, which is 11.5% of the total population 

of the country. The population of young people aged between 10-24 years is 

approximately 1.9 million which is about 29% of the total population of the province. The 

overall HIV prevalence in the Eastern Cape is about 11.6%; the HIV prevalence in children 

aged 2-14 years is 1.3%; and 6% in young aged 15-24 years.2  

 

The purpose of this assignment is to determine the impact of loveLife’s programs in the 

Uitenhage area of the Eastern Cape Province in South Africa.  Lovelife in conjunction with 

Volkswagen South Africa (VWSA) are implementing programs targeting a reduction of HIV 

incidence and sexually transmitted infections, teenage pregnancies, provide support to 

orphans and vulnerable children and improve community infrastructure and upliftment. 

Following a successful funding cycle for the past five years through VWSA, loveLife/VWSA 

sought to determine the impact of their programs through conducting an impact 

assessment. The primary aim was to determine whether loveLife/VWSA programs 

increased the knowledge of beneficiaries and influenced their attitude towards positive 

social behaviour.  

Methodology 

 

Study design: This was a mixed methods survey that was conducted in Uitenhage 

(Eastern Cape Province) in the townships of KwaNobuhle, KwaLanga and Rosedale. The 

survey was conducted from the 4th-8th of January 2018 in which the quantitative survey 

was administered first followed by a semi-structured interview of a selected number of 

older youth aged between 16-24 years. They provided further insights of the programme 

impact to them and the community at large. Both questionnaires were interviewer 

administered. 

 

                                                           
1
 Stats SA (2017). Mid-Year population estimate. http://www.statssa.gov.za/publications/P0302/P03022017.pdf  

2
 Shisana, O, Rehle, T, Simbayi LC, Zuma, K, Jooste, S, Zungu N, Labadarios, D, 

Onoya, D et al. (2014) South African National HIV Prevalence, Incidence and Behaviour Survey, 
2012. Cape Town, HSRC Press. 

http://www.statssa.gov.za/publications/P0302/P03022017.pdf
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Figure 1: Map of Uitenhage in the Eastern Cape (Source: 

http://www.mapstudio.co.za/locationmap.php?loc=Uitenhage ) 

Survey population: Uitenhage is a town that was established in the year 1804 and 

currently has a population just above 240,000 people. The proportion of females is slightly 

higher than males (51.9% vs. 48.1%). Black South Africans make up the largest proportion 

with 52.4% speaking the Xhosa language.3 

 

Sampling: This survey implemented the sequential sampling approach in which 

beneficiaries of lovelife/VWSA programs in Uitenhage were approached and invited to 

participate in the survey. 

 

Sample size estimation: In South Africa, knowledge about HIV is high at between 90% 

and 96%4 in both young and older people. Assuming a HIV knowledge level of 

                                                           
3
 http://www.citypopulation.de/php/southafrica-easterncape.php?cityid=299003001  

4
 HIV and AIDS related knowledge, attitudes and behaviours of students and staff at South African Technical 

and Vocational Education and Training colleges in South Africa, 2014. 
http://www.hsrc.ac.za/uploads/pageNews/262/43227%20KAB%20Full%20Report.pdf 

http://www.mapstudio.co.za/locationmap.php?loc=Uitenhage
http://www.citypopulation.de/php/southafrica-easterncape.php?cityid=299003001
http://www.hsrc.ac.za/uploads/pageNews/262/43227%20KAB%20Full%20Report.pdf
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approximately 91% among young people and allowing for a precision of ±3%, it is 

estimated that at least 350 participants will be enrolled into this study.  

Eligibility: To be eligible, participants had to be beneficiaries of at least one loveLife 

programme under the guidance of the Uitenhage loveLife office. 

 

Measures: Data were collected on socio-demographics, general perception about 

loveLife, program participation and satisfaction, program relevance to the beneficiaries and 

their communities, program effectiveness, program facilitation and understanding, 

programme appropriateness with regard to age and young people’s experience in loveLife 

programs. 

Survey procedures: 

 

Preparation of data collection tools: Data collection tools were prepared by loveLife and 

adapted to fit within the scope of this survey. 

 

Training of research assistants: Research assistants were recruited from among young 

people affiliated to loveLife programs in the Uitenhage area. They were trained for a day 

on the basics of research methodology. During the training, dummy participants acted as 

study participants and were interviewed to demonstrate the data collection procedures. 

 

Interview process: The quantitative questionnaire was designed to take no more than 20 

minutes to complete whereas the semi-structured questionnaires were designed to be 

completed in more than 30 mins. 

 

Quality control of survey questionnaires: Interviewers were trained to ensure data 

completeness during the interview process. Additionally, research assistants were 

encouraged to contact principal investigators if they experienced any challenges during the 

interview process. The survey questionnaires administered on the first day of the survey 

were reviewed for completeness and guidance was provided where challenges were 

experienced. A total of 20 research assistants drawn from the loveLife programme in 
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Uitenhage participated in the data collection process. Each of them was required to 

interview at least 18 participants. Additionally, they were each trained to conduct one semi-

structured interview. All survey questionnaires were reviewed as they were handed in after 

completion of the survey. 

 

Database/Data entry: All data were captured into a Google Survey database that is freely 

available. It was password protected and only those entering data were provided by 

passwords. 

 

Statistical analysis: Frequencies were determined for all data that was categorical 

including the Likert scale measures. These were presented overall and stratified by 

gender. Additionally, graphical plots were generated that illustrated the distribution of 

responses.  All statistical analysis was conducted in SAS Enterprise Guide 7.1 using the 

PROC FREQ procedures. In sections 3 to 8, participants responded only to loveLife 

programs that they had participated in. 

 

Qualitative analysis: Codes were developed from the responses of the key informants who 

were interviewed using semi-structured questionnaires. These were analysed in depth 

where sub-themes and themes were developed under the framework analysis approach. 

Results: 

 

Overall findings 

Table 1 presents the overall socio-demographics of the participants that were surveyed 

and their cumulative frequencies. A total of 346 youth aged between 10-24 years 

participated in the survey. The majority were enrolled from the community (73.4%), were 

females (49.6%) and were 16-24 years (64.6%). The graphical distribution of overall 

responses and responses stratified by gender is presented in figures 1a-1d. 

The majority of responses stratified by gender are presented in the attached appendices. 
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Table 1: Socio-demographic characteristics of participants 

 

Variables Number (%) Cummulative Frequency (%) 

   

Service Point-Centre   

Non-response 20 (5.8%) 20 (5.8%) 

Clinic 8 (2.3%) 28 (8.1%) 

Community 254 (73.4%) 282 (81.5%) 

School 27 (7.8%) 309 (89.3%) 

Y-Centre 37 (10.7%) 346 (100%) 

   

Gender   

Non-response 22 (6.4%) 22 (6.4%) 

Female 171 (49.6%) 193 (55.9%) 

Male 152 (44.1%) 345 (100%) 

   

Age-Group   

10 - 12 years 43 (12.5%) 43 (12.5%) 

13 - 15 years 59 (17.2%) 102 (29.7%) 

16 - 18 years 78 (22.7%) 180 (52.3%) 

19 - 21 years 68 (19.8%) 248 (72.1%) 

22 - 24 years 76 (22.1%) 324 (94.2%) 

Non-response 20 (5.8%) 344 (100%) 

   

Race   

Black 289 (83.5%) 289 (83.5%) 

Non-response 57 (16.5%) 346 (100%) 
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Figure 1a: Distribution of responses by service point centres 

 

 

Figure 1b: Distribution of responses by service point centres stratified by gender 
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Figure 1c: Overall distribution by age-group 

 

Figure 1d: Overall distribution by age stratified by gender 
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Table 2 presents the general perceptions of the participants about loveLife program. In 

general, most participants either agreed or strongly agreed that lovelife is a good 

organisation (92.3%) and is helpful (90.8%); ground breakers (81.3%) and mpintshis are 

friendly (77.8%); loveLife programs are good (93.4%) and helpful (92.6%). These are 

further illustrated graphically in figures 2a-2r. 

 

Table 2: General perceptions about loveLife 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife is a good organisation   

Strongly agree 137 (42.3%) 137 (42.3%) 

Agree 162 (50.0%) 299 (92.3%) 

Neutral 21 (6.5%) 320 (98.8%) 

Disagree 4 (1.2%) 324 (100%) 

   

loveLife is helpful   

Strongly agree 131 (41.5%) 131 (41.5%) 

Agree 156 (49.4%) 287 (90.8%) 

Neutral 22 (7.0%) 309 (97.8%) 

Disagree 6 (1.9%) 315 (99.7%) 

Strongly disagree 1 (0.3%) 316 (100%) 

   

Ground Breakers are friendly   

Strongly agree 116 (36.1%) 116 (36.1%) 

Agree 145 (45.2%) 261 (81.3%) 

Neutral 52 (16.2%) 313 (97.5%) 

Disagree 7 (2.2%) 320 (99.7%) 

Strongly disagree 1 (0.3%) 321 (100%) 

   

Mpintshis are friendly   

Strongly agree 96 (30.5%) 96 (30.5%) 

Agree 149 (47.3%) 245 (77.8%) 

Neutral 62 (19.7%) 307 (97.5%) 

Disagree 6 (1.9%) 313 (99.4%) 

Strongly disagree 2 (0.6%) 315 (100%) 

   

Lovelife programs are good   

Strongly agree 147 (46.4%) 147 (46.4%) 

Agree 149 (47.0%) 296 (93.4%) 

Neutral 17 (5.4%) 313 (98.7%) 

Disagree 4 (1.3%) 317 (100%) 

   

Lovelife programs are helpful   

Strongly agree 170 (52.1%) 170 (52.1%) 
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Variables Number (%) Cummulative Frequency (%) 

Agree 132 (40.5%) 302 (92.6%) 

Neutral 17 (5.2%) 319 (97.9%) 

Disagree 6 (1.8%) 325 (99.7%) 

Strongly disagree 1 (0.3%) 326 (100%) 

   

 
 

 

Figure 2a: Perceptions of lovelife as a good organisation 
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Figure 2b: Perceptions of lovelife as a good organisation stratified by gender 

 

Figure 2c: Perceptions of lovelife as a helpful organisation 
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Figure 2d: Perceptions of lovelife as a helpful organisation stratified by gender 

 

Figure 2e: Perceptions of Ground breakers friendliness 
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Figure 2f: Perceptions of Ground breakers friendliness by gender 

 

Figure 2g: Perceptions of Mpintshis friendliness 

 

Figure 2h: Perceptions of Mpintshis friendliness by gender 
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Figure i: Perceptions of loveLife programs being good 

 

Figure 2h: Perceptions of loveLife programs being good by gender 
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Figure 2i: Perceptions of loveLife programs being helpful 

 

Figure 2j: Perceptions of loveLife programs being helpful by gender 
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Table 3 illustrates participants’ responses about program participation and satisfaction. 

There was a high proportion reporting program satisfaction and that they agreed or 

strongly agreed they were satisfied. This included loveLife Style teams (73.8%), 

livingMyLife (88.1%), performing arts (83.8%), Radio Ys (80%), Love4life challenge 

(85.8%), recreational leagues (73.3%), sporting activities (76.8%), vitality room services 

(80.2%), health talks (85.3%) and born free dialogues (80.1%). 

 

Table 3: To what extent are you satisfied with the program you participate in? 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 45 (30.2%) 45 (30.2%) 

Agree 65 (43.6%) 110 (73.8%) 

Neutral 32 (21.5%) 142 (95.3%) 

Disagree 6 (4.0%) 148 (99.3%) 

Strongly disagree 1 (0.7%) 149 (100%) 

   

LivingMyLife   

Strongly agree 68 (35.2%) 68 (35.2%) 

Agree 102 (52.8%) 170 (88.1%) 

Neutral 18 (9.3%) 188 (97.4%) 

Disagree 4 (2.1%) 192 (99.5%) 

Strongly disagree 1 (0.5%) 193 (100%) 

   

Performing Arts   

Strongly agree 74 (38.7%) 74 (38.7%) 

Agree 86 (45.0%) 160 (83.8%) 

Neutral 25 (13.1%) 185 (96.9%) 

Disagree 6 (3.1%) 191 (100%) 

   

Radio Ys   

Strongly agree 64 (33.7%) 64 (33.7%) 

Agree 88 (46.3%) 152 (80.0%) 

Neutral 29 (15.3%) 181 (95.3%) 

Disagree 8 (4.2%) 189 (99.5%) 

Strongly disagree 1 (0.5%) 190 (100%) 

   

Love4Life challenge   

Strongly agree 57 (36.8%) 57 (36.8%) 

Agree 76 (49.0%) 133 (85.8%) 

Neutral 18 (11.6%) 151 (97.4%) 

Disagree 4 (2.6%) 155 (100%) 
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Variables Number (%) Cummulative Frequency (%) 

Recreational Leagues   

Strongly agree 32 (26.7%) 32 (26.7%) 

Agree 56 (46.7%) 88 (73.3%) 

Neutral 21 (17.5%) 109 (90.8%) 

Disagree 9 (7.5%) 118 (98.3%) 

Strongly disagree 2 (1.7%) 120 (100%) 

   

Sporting Activities   

Strongly agree 81 (38.4%) 81 (38.4%) 

Agree 81 (38.4%) 162 (76.8%) 

Neutral 40 (19.0%) 202 (95.7%) 

Disagree 8 (3.8%) 210 (99.5%) 

Strongly disagree 1 (0.5%) 211 (100%) 

   

Vitality Room Services   

Strongly agree 60 (35.9%) 60 (35.9%) 

Agree 74 (44.3%) 134 (80.2%) 

Neutral 24 (14.4%) 158 (94.6%) 

Disagree 9 (5.4%) 167 (100%) 

   

Health Talks   

Strongly agree 78 (42.4%) 78 (42.4%) 

Agree 79 (42.9%) 157 (85.3%) 

Neutral 22 (12.0%) 179 (97.3%) 

Disagree 5 (2.7%) 184 (100%) 

   

Born Free Dialogues   

Strongly agree 54 (34.6%) 54 (34.6%) 

Agree 71 (45.5%) 125 (80.1%) 

Neutral 23 (14.7%) 148 (94.9%) 

Disagree 6 (3.8%) 154 (98.7%) 

Strongly disagree 2 (1.3%) 156 (100%) 

   

 

 

In table 4.1a, participants similarly agreed or strongly agreed that loveLife programs are of 

relevance to them. This includes loveLife Style teams (77.8%), livingMyLife (82.2%), 

performing arts (80.4%), Radio Ys (81.7%), Cyber Ys (86.9%), Love4life challenge 

(73.9%), recreational leagues (64.7%), sporting activities (73.1%), vitality room services 

(73%), health talks (85.1%) and born free dialogues (73.4%). 

 

 

 



  

21 

 

Table 4.1a: Program relevance to yourself 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 68 (40.7%) 68 (40.7%) 

Agree 62 (37.1%) 130 (77.8%) 

Neutral 27 (16.2%) 157 (94.0%) 

Disagree 9 (5.4%) 166 (99.4%) 

Strongly disagree 1 (0.6%) 167 (100%) 

   

LivingMyLife   

Strongly agree 80 (38.5%) 80 (38.5%) 

Agree 91 (43.8%) 171 (82.2%) 

Neutral 30 (14.4%) 201 (96.6%) 

Disagree 7 (3.4%) 208 (100%) 

   

Performing Arts   

Strongly agree 78 (40.2%) 78 (40.2%) 

Agree 78 (40.2%) 156 (80.4%) 

Neutral 31 (16.0%) 187 (96.4%) 

Disagree 6 (3.1%) 193 (99.5%) 

Strongly disagree 1 (0.5%) 194 (100%) 

   

Radio Ys   

Strongly agree 82 (40.6%) 82 (40.6%) 

Agree 83 (41.1%) 165 (81.7%) 

Neutral 27 (13.4%) 192 (95.0%) 

Disagree 7 (3.5%) 199 (98.5%) 

Strongly disagree 3 (1.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 98 (55.7%) 98 (55.7%) 

Agree 55 (31.3%) 153 (86.9%) 

Neutral 18 (10.2%) 171 (97.2%) 

Disagree 4 (2.3%) 175 (99.4%) 

Strongly disagree 1 (0.6%) 176 (100%) 

   

Love4Life challenge   

Strongly agree 50 (31.1%) 50 (31.1%) 

Agree 69 (42.9%) 119 (73.9%) 

Neutral 29 (18.0%) 148 (91.9%) 

Disagree 12 (7.5%) 160 (99.4%) 

Strongly disagree 1 (0.6%) 161 (100%) 

   

Recreational Leagues   

Strongly agree 35 (25.2%) 35 (25.2%) 

Agree 55 (39.6%) 90 (64.7%) 

Neutral 31 (22.3%) 121 (87.1%) 
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Variables Number (%) Cummulative Frequency (%) 

Disagree 16 (11.5%) 137 (98.6%) 

Strongly disagree 2 (1.4%) 139 (100%) 

   

Sporting Activities   

Strongly agree 89 (40.6%) 89 (40.6%) 

Agree 71 (32.4%) 160 (73.1%) 

Neutral 48 (21.9%) 208 (95.0%) 

Disagree 10 (4.6%) 218 (99.5%) 

Strongly disagree 1 (0.5%) 219 (100%) 

   

Vitality Room Services   

Strongly agree 74 (41.6%) 74 (41.6%) 

Agree 56 (31.5%) 130 (73.0%) 

Neutral 34 (19.1%) 164 (92.1%) 

Disagree 13 (7.3%) 177 (99.4%) 

Strongly disagree 1 (0.6%) 178 (100%) 

   

Health Talks   

Strongly agree 90 (46.2%) 90 (46.2%) 

Agree 76 (39.0%) 166 (85.1%) 

Neutral 22 (11.3%) 188 (96.4%) 

Disagree 5 (2.6%) 193 (99.0%) 

Strongly disagree 2 (1.0%) 195 (100%) 

   

Born Free Dialogues   

Strongly agree 59 (34.1%) 59 (34.1%) 

Agree 68 (39.3%) 127 (73.4%) 

Neutral 35 (20.2%) 162 (93.6%) 

Disagree 7 (4.0%) 169 (97.7%) 

Strongly disagree 4 (2.3%) 173 (100%) 

   

 

 

Participants indicated that loveLife programs were of relevance to their communities as 

illustrated in table 4.1b. They agreed or strongly agreed with a high proportion that the 

following programs are relevant: loveLife Style teams (82.8%), livingMyLife (86.4%), 

performing arts (88.8%), Radio Ys (87.6%), Cyber Ys (87.1%), Love4life challenge 

(84.4%), recreational leagues (82.9%), sporting activities (81.5%), vitality room services 

(89.4%), health talks (87.6%) and born free dialogues (84.7%). 
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Table 4.1b: Program relevance to the community 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 67 (41.1%) 67 (41.1%) 

Agree 68 (41.7%) 135 (82.8%) 

Neutral 20 (12.3%) 155 (95.1%) 

Disagree 6 (3.7%) 161 (98.8%) 

Strongly disagree 2 (1.2%) 163 (100%) 

   

LivingMyLife   

Strongly agree 97 (45.5%) 97 (45.5%) 

Agree 87 (40.8%) 184 (86.4%) 

Neutral 22 (10.3%) 206 (96.7%) 

Disagree 7 (3.3%) 213 (100%) 

   

Performing Arts   

Strongly agree 95 (48.5%) 95 (48.5%) 

Agree 79 (40.3%) 174 (88.8%) 

Neutral 15 (7.7%) 189 (96.4%) 

Disagree 5 (2.6%) 194 (99.0%) 

Strongly disagree 2 (1.0%) 196 (100%) 

   

Radio Ys   

Strongly agree 113 (55.9%) 113 (55.9%) 

Agree 64 (31.7%) 177 (87.6%) 

Neutral 17 (8.4%) 194 (96.0%) 

Disagree 7 (3.5%) 201 (99.5%) 

Strongly disagree 1 (0.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 109 (61.2%) 109 (61.2%) 

Agree 46 (25.8%) 155 (87.1%) 

Neutral 16 (9.0%) 171 (96.1%) 

Disagree 6 (3.4%) 177 (99.4%) 

Strongly disagree 1 (0.6%) 178 (100%) 

   

Love4Life challenge   

Strongly agree 60 (37.5%) 60 (37.5%) 

Agree 75 (46.9%) 135 (84.4%) 

Neutral 21 (13.1%) 156 (97.5%) 

Disagree 4 (2.5%) 160 (100%) 

   

Recreational Leagues   

Strongly agree 63 (45.0%) 63 (45.0%) 

Agree 53 (37.9%) 116 (82.9%) 

Neutral 17 (12.1%) 133 (95.0%) 

Disagree 7 (5.0%) 140 (100%) 
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Variables Number (%) Cummulative Frequency (%) 

   

Sporting Activities   

Strongly agree 112 (50.5%) 112 (50.5%) 

Agree 69 (31.1%) 181 (81.5%) 

Neutral 31 (14.0%) 212 (95.5%) 

Disagree 7 (3.2%) 219 (98.6%) 

Strongly disagree 3 (1.4%) 222 (100%) 

   

Vitality Room Services   

Strongly agree 104 (55.0%) 104 (55.0%) 

Agree 65 (34.4%) 169 (89.4%) 

Neutral 12 (6.3%) 181 (95.8%) 

Disagree 8 (4.2%) 189 (100%) 

   

Health Talks   

Strongly agree 88 (45.6%) 88 (45.6%) 

Agree 81 (42.0%) 169 (87.6%) 

Neutral 18 (9.3%) 187 (96.9%) 

Disagree 6 (3.1%) 193 (100%) 

   

Born Free Dialogues   

Strongly agree 76 (42.9%) 76 (42.9%) 

Agree 74 (41.8%) 150 (84.7%) 

Neutral 20 (11.3%) 170 (96.0%) 

Disagree 5 (2.8%) 175 (98.9%) 

Strongly disagree 2 (1.1%) 177 (100%) 

   

 

 

Similarly program effectiveness was perceived highly in personal life and in the community 

(Tables 5.1a and 5.1b). Agreeing and strongly agreeing had the highest responses of 

program effectives: loveLife Style teams (77.8%), livingMyLife (82.2%), performing arts 

(80.4%), Radio Ys (81.7%), Cyber Ys (86.9%), Love4life challenge (73.9%), recreational 

leagues (64.7%), sporting activities (73.1%), vitality room services (73.0%), health talks 

(85.1%) and born free dialogues (73.4%). 

 

 

 

 



  

25 

 

Table 5.1a: Program effectiveness in your personal life 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 68 (40.7%) 68 (40.7%) 

Agree 62 (37.1%) 130 (77.8%) 

Neutral 27 (16.2%) 157 (94.0%) 

Disagree 9 (5.4%) 166 (99.4%) 

Strongly disagree 1 (0.6%) 167 (100%) 

   

LivingMyLife   

Strongly agree 80 (38.5%) 80 (38.5%) 

Agree 91 (43.8%) 171 (82.2%) 

Neutral 30 (14.4%) 201 (96.6%) 

Disagree 7 (3.4%) 208 (100%) 

   

Performing Arts   

Strongly agree 78 (40.2%) 78 (40.2%) 

Agree 78 (40.2%) 156 (80.4%) 

Neutral 31 (16.0%) 187 (96.4%) 

Disagree 6 (3.1%) 193 (99.5%) 

Strongly disagree 1 (0.5%) 194 (100%) 

   

Radio Ys   

Strongly agree 82 (40.6%) 82 (40.6%) 

Agree 83 (41.1%) 165 (81.7%) 

Neutral 27 (13.4%) 192 (95.0%) 

Disagree 7 (3.5%) 199 (98.5%) 

Strongly disagree 3 (1.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 98 (55.7%) 98 (55.7%) 

Agree 55 (31.3%) 153 (86.9%) 

Neutral 18 (10.2%) 171 (97.2%) 

Disagree 4 (2.3%) 175 (99.4%) 

Strongly disagree 1 (0.6%) 176 (100%) 

   

Love4Life challenge   

Strongly agree 50 (31.1%) 50 (31.1%) 

Agree 69 (42.9%) 119 (73.9%) 

Neutral 29 (18.0%) 148 (91.9%) 

Disagree 12 (7.5%) 160 (99.4%) 

Strongly disagree 1 (0.6%) 161 (100%) 

   

Recreational Leagues   

Strongly agree 35 (25.2%) 35 (25.2%) 

Agree 55 (39.6%) 90 (64.7%) 
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Variables Number (%) Cummulative Frequency (%) 

Neutral 31 (22.3%) 121 (87.1%) 

Disagree 16 (11.5%) 137 (98.6%) 

Strongly disagree 2 (1.4%) 139 (100%) 

   

Sporting Activities   

Strongly agree 89 (40.6%) 89 (40.6%) 

Agree 71 (32.4%) 160 (73.1%) 

Neutral 48 (21.9%) 208 (95.0%) 

Disagree 10 (4.6%) 218 (99.5%) 

Strongly disagree 1 (0.5%) 219 (100%) 

   

Vitality Room Services   

Strongly agree 74 (41.6%) 74 (41.6%) 

Agree 56 (31.5%) 130 (73.0%) 

Neutral 34 (19.1%) 164 (92.1%) 

Disagree 13 (7.3%) 177 (99.4%) 

Strongly disagree 1 (0.6%) 178 (100%) 

   

Health Talks   

Strongly agree 90 (46.2%) 90 (46.2%) 

Agree 76 (39.0%) 166 (85.1%) 

Neutral 22 (11.3%) 188 (96.4%) 

Disagree 5 (2.6%) 193 (99.0%) 

Strongly disagree 2 (1.0%) 195 (100%) 

   

Born Free Dialogues   

Strongly agree 59 (34.1%) 59 (34.1%) 

Agree 68 (39.3%) 127 (73.4%) 

Neutral 35 (20.2%) 162 (93.6%) 

Disagree 7 (4.0%) 169 (97.7%) 

Strongly disagree 4 (2.3%) 173 (100%) 

   

 

 

In the community (Table 5.1b), loveLife program effectiveness was perceived highly with 

the majority of respondents agreeing or strongly agreeing:  loveLife Style teams (82.8%), 

livingMyLife (86.4%), performing arts (88.8%), Radio Ys (87.6%), Cyber Ys (87.1%), 

Love4life challenge (84.4%), recreational leagues (82.9%), sporting activities (81.5%), 

vitality room services (89.4%), health talks (87.6%) and born free dialogues (84.7%). 
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Table 5.1b: Program effectiveness in your community 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 67 (41.1%) 67 (41.1%) 

Agree 68 (41.7%) 135 (82.8%) 

Neutral 20 (12.3%) 155 (95.1%) 

Disagree 6 (3.7%) 161 (98.8%) 

Strongly disagree 2 (1.2%) 163 (100%) 

   

LivingMyLife   

Strongly agree 97 (45.5%) 97 (45.5%) 

Agree 87 (40.8%) 184 (86.4%) 

Neutral 22 (10.3%) 206 (96.7%) 

Disagree 7 (3.3%) 213 (100%) 

   

Performing Arts   

Strongly agree 95 (48.5%) 95 (48.5%) 

Agree 79 (40.3%) 174 (88.8%) 

Neutral 15 (7.7%) 189 (96.4%) 

Disagree 5 (2.6%) 194 (99.0%) 

Strongly disagree 2 (1.0%) 196 (100%) 

   

Radio Ys   

Strongly agree 113 (55.9%) 113 (55.9%) 

Agree 64 (31.7%) 177 (87.6%) 

Neutral 17 (8.4%) 194 (96.0%) 

Disagree 7 (3.5%) 201 (99.5%) 

Strongly disagree 1 (0.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 109 (61.2%) 109 (61.2%) 

Agree 46 (25.8%) 155 (87.1%) 

Neutral 16 (9.0%) 171 (96.1%) 

Disagree 6 (3.4%) 177 (99.4%) 

Strongly disagree 1 (0.6%) 178 (100%) 

   

Love4Life challenge   

Strongly agree 60 (37.5%) 60 (37.5%) 

Agree 75 (46.9%) 135 (84.4%) 

Neutral 21 (13.1%) 156 (97.5%) 

Disagree 4 (2.5%) 160 (100%) 

   

Recreational Leagues   

Strongly agree 63 (45.0%) 63 (45.0%) 

Agree 53 (37.9%) 116 (82.9%) 

Neutral 17 (12.1%) 133 (95.0%) 
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Variables Number (%) Cummulative Frequency (%) 

Disagree 7 (5.0%) 140 (100%) 

   

Sporting Activities   

Strongly agree 112 (50.5%) 112 (50.5%) 

Agree 69 (31.1%) 181 (81.5%) 

Neutral 31 (14.0%) 212 (95.5%) 

Disagree 7 (3.2%) 219 (98.6%) 

Strongly disagree 3 (1.4%) 222 (100%) 

   

Vitality Room Services   

Strongly agree 104 (55.0%) 104 (55.0%) 

Agree 65 (34.4%) 169 (89.4%) 

Neutral 12 (6.3%) 181 (95.8%) 

Disagree 8 (4.2%) 189 (100%) 

   

Health Talks   

Strongly agree 88 (45.6%) 88 (45.6%) 

Agree 81 (42.0%) 169 (87.6%) 

Neutral 18 (9.3%) 187 (96.9%) 

Disagree 6 (3.1%) 193 (100%) 

   

Born Free Dialogues   

Strongly agree 76 (42.9%) 76 (42.9%) 

Agree 74 (41.8%) 150 (84.7%) 

Neutral 20 (11.3%) 170 (96.0%) 

Disagree 5 (2.8%) 175 (98.9%) 

Strongly disagree 2 (1.1%) 177 (100%) 

   

 

 

Participants perceived that program facilitation and understanding was excellently 

facilitated with the majority of respondents agreeing or strongly agreeing (table 6.1a).  

Their cumulative response for the specific programs was: loveLife Style teams (78.0%), 

livingMyLife (84.0%), performing arts (85.2%), Radio Ys (76.7%), Cyber Ys (83.1%), 

Love4life challenge (79.9%), recreational leagues (66.9%), sporting activities (74.4%), 

vitality room services (78.1%), health talks (84.8%) and born free dialogues (86.0%).   
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Table 6.1a: Program facilitation and understanding-Excellently facilitated 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 56 (34.1%) 56 (34.1%) 

Agree 72 (43.9%) 128 (78.0%) 

Neutral 26 (15.9%) 154 (93.9%) 

Disagree 7 (4.3%) 161 (98.2%) 

Strongly disagree 3 (1.8%) 164 (100%) 

   

LivingMyLife   

Strongly agree 86 (40.6%) 86 (40.6%) 

Agree 92 (43.4%) 178 (84.0%) 

Neutral 30 (14.2%) 208 (98.1%) 

Disagree 4 (1.9%) 212 (100%) 

   

Performing Arts   

Strongly agree 76 (37.4%) 76 (37.4%) 

Agree 97 (47.8%) 173 (85.2%) 

Neutral 24 (11.8%) 197 (97.0%) 

Disagree 6 (3.0%) 203 (100%) 

   

Radio Ys   

Strongly agree 80 (39.6%) 80 (39.6%) 

Agree 75 (37.1%) 155 (76.7%) 

Neutral 38 (18.8%) 193 (95.5%) 

Disagree 9 (4.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 90 (52.3%) 90 (52.3%) 

Agree 53 (30.8%) 143 (83.1%) 

Neutral 23 (13.4%) 166 (96.5%) 

Disagree 6 (3.5%) 172 (100%) 

   

Love4Life challenge   

Strongly agree 61 (37.2%) 61 (37.2%) 

Agree 70 (42.7%) 131 (79.9%) 

Neutral 27 (16.5%) 158 (96.3%) 

Disagree 5 (3.0%) 163 (99.4%) 

Strongly disagree 1 (0.6%) 164 (100%) 

   

Recreational Leagues   

Strongly agree 36 (25.4%) 36 (25.4%) 

Agree 59 (41.5%) 95 (66.9%) 

Neutral 37 (26.1%) 132 (93.0%) 

Disagree 7 (4.9%) 139 (97.9%) 

Strongly disagree 3 (2.1%) 142 (100%) 
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Variables Number (%) Cummulative Frequency (%) 

   

Sporting Activities   

Strongly agree 81 (37.0%) 81 (37.0%) 

Agree 82 (37.4%) 163 (74.4%) 

Neutral 42 (19.2%) 205 (93.6%) 

Disagree 9 (4.1%) 214 (97.7%) 

Strongly disagree 5 (2.3%) 219 (100%) 

   

Vitality Room Services   

Strongly agree 88 (47.1%) 88 (47.1%) 

Agree 58 (31.0%) 146 (78.1%) 

Neutral 28 (15.0%) 174 (93.0%) 

Disagree 9 (4.8%) 183 (97.9%) 

Strongly disagree 4 (2.1%) 187 (100%) 

   

Health Talks   

Strongly agree 102 (51.8%) 102 (51.8%) 

Agree 65 (33.0%) 167 (84.8%) 

Neutral 22 (11.2%) 189 (95.9%) 

Disagree 7 (3.6%) 196 (99.5%) 

Strongly disagree 1 (0.5%) 197 (100%) 

   

Born Free Dialogues   

Strongly agree 84 (47.2%) 84 (47.2%) 

Agree 69 (38.8%) 153 (86.0%) 

Neutral 19 (10.7%) 172 (96.6%) 

Disagree 4 (2.2%) 176 (98.9%) 

Strongly disagree 2 (1.1%) 178 (100%) 

   

 

 

The majority of respondents agreed or strongly agreed that program facilitation is 

conducted in a manner that makes it easy for beneficiaries to understand. This includes 

loveLife Style teams (75.6%), livingMyLife (82.7%), performing arts (87.0%), Radio Ys 

(83.4%), Cyber Ys (85.8%), Love4life challenge (80.5%), recreational leagues (72.9%), 

sporting activities (78.4%), vitality room services (80.3%), health talks (85.1%) and born 

free dialogues (82.7%).   
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Table 6.1b: Program facilitation and understanding-Easy to understand 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 70 (42.7%) 70 (42.7%) 

Agree 54 (32.9%) 124 (75.6%) 

Neutral 30 (18.3%) 154 (93.9%) 

Disagree 6 (3.7%) 160 (97.6%) 

Strongly disagree 4 (2.4%) 164 (100%) 

   

LivingMyLife   

Strongly agree 105 (49.1%) 105 (49.1%) 

Agree 72 (33.6%) 177 (82.7%) 

Neutral 31 (14.5%) 208 (97.2%) 

Disagree 6 (2.8%) 214 (100%) 

   

Performing Arts   

Strongly agree 99 (47.6%) 99 (47.6%) 

Agree 82 (39.4%) 181 (87.0%) 

Neutral 18 (8.7%) 199 (95.7%) 

Disagree 9 (4.3%) 208 (100%) 

   

Radio Ys   

Strongly agree 92 (46.2%) 92 (46.2%) 

Agree 74 (37.2%) 166 (83.4%) 

Neutral 26 (13.1%) 192 (96.5%) 

Disagree 6 (3.0%) 198 (99.5%) 

Strongly disagree 1 (0.5%) 199 (100%) 

   

Cyber Ys   

Strongly agree 87 (51.5%) 87 (51.5%) 

Agree 58 (34.3%) 145 (85.8%) 

Neutral 21 (12.4%) 166 (98.2%) 

Disagree 3 (1.8%) 169 (100%) 

   

Love4Life challenge   

Strongly agree 62 (39.0%) 62 (39.0%) 

Agree 66 (41.5%) 128 (80.5%) 

Neutral 24 (15.1%) 152 (95.6%) 

Disagree 6 (3.8%) 158 (99.4%) 

Strongly disagree 1 (0.6%) 159 (100%) 

   

Recreational Leagues   

Strongly agree 42 (31.6%) 42 (31.6%) 

Agree 55 (41.4%) 97 (72.9%) 

Neutral 26 (19.5%) 123 (92.5%) 

Disagree 7 (5.3%) 130 (97.7%) 

Strongly disagree 3 (2.3%) 133 (100%) 
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Variables Number (%) Cummulative Frequency (%) 

   

Sporting Activities   

Strongly agree 93 (41.9%) 93 (41.9%) 

Agree 81 (36.5%) 174 (78.4%) 

Neutral 36 (16.2%) 210 (94.6%) 

Disagree 11 (5.0%) 221 (99.5%) 

Strongly disagree 1 (0.5%) 222 (100%) 

   

Vitality Room Services   

Strongly agree 85 (49.1%) 85 (49.1%) 

Agree 54 (31.2%) 139 (80.3%) 

Neutral 24 (13.9%) 163 (94.2%) 

Disagree 8 (4.6%) 171 (98.8%) 

Strongly disagree 2 (1.2%) 173 (100%) 

   

Health Talks   

Strongly agree 100 (51.3%) 100 (51.3%) 

Agree 66 (33.8%) 166 (85.1%) 

Neutral 21 (10.8%) 187 (95.9%) 

Disagree 6 (3.1%) 193 (99.0%) 

Strongly disagree 2 (1.0%) 195 (100%) 

   

Born Free Dialogues   

Strongly agree 75 (41.9%) 75 (41.9%) 

Agree 73 (40.8%) 148 (82.7%) 

Neutral 22 (12.3%) 170 (95.0%) 

Disagree 6 (3.4%) 176 (98.3%) 

Strongly disagree 3 (1.7%) 179 (100%) 

   

 
 

Additionally, the loveLife programs were perceived as being of appropriate age and the 

participant’s agreed or strongly agreed that they would recommend them to other young 

people (Tables 7.1a and 7.1b). Those who agreed or strongly agreed ranged from 75% 

upwards.  

 

The distribution of responses for program appropriateness for age (table 7.1a) illustrates 

the high number of respondents that agrees or strongly agrees. For each of the programs, 

responses were: loveLife Style teams (85.5%), livingMyLife (87.4%), performing arts 

(89.8%), Radio Ys (85.0%), Cyber Ys (92.4%), Love4life challenge (75.3%), recreational 
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leagues (76.9%), sporting activities (87.2%), vitality room services (84.7%), health talks 

(87.9%) and born free dialogues (80.6%).   

 

Table 7.1a: Program appropriateness-Appropriate for my age 

 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 74 (44.8%) 74 (44.8%) 

Agree 67 (40.6%) 141 (85.5%) 

Neutral 10 (6.1%) 151 (91.5%) 

Disagree 12 (7.3%) 163 (98.8%) 

Strongly disagree 2 (1.2%) 165 (100%) 

   

LivingMyLife   

Strongly agree 110 (51.2%) 110 (51.2%) 

Agree 78 (36.3%) 188 (87.4%) 

Neutral 16 (7.4%) 204 (94.9%) 

Disagree 11 (5.1%) 215 (100%) 

   

Performing Arts   

Strongly agree 103 (50.0%) 103 (50.0%) 

Agree 82 (39.8%) 185 (89.8%) 

Neutral 18 (8.7%) 203 (98.5%) 

Disagree 2 (1.0%) 205 (99.5%) 

Strongly disagree 1 (0.5%) 206 (100%) 

   

Radio Ys   

Strongly agree 94 (47.0%) 94 (47.0%) 

Agree 76 (38.0%) 170 (85.0%) 

Neutral 24 (12.0%) 194 (97.0%) 

Disagree 6 (3.0%) 200 (100%) 

   

Cyber Ys   

Strongly agree 98 (57.3%) 98 (57.3%) 

Agree 60 (35.1%) 158 (92.4%) 

Neutral 11 (6.4%) 169 (98.8%) 

Disagree 1 (0.6%) 170 (99.4%) 

Strongly disagree 1 (0.6%) 171 (100%) 

   

Love4Life challenge   

Strongly agree 56 (35.4%) 56 (35.4%) 

Agree 63 (39.9%) 119 (75.3%) 

Neutral 29 (18.4%) 148 (93.7%) 

Disagree 10 (6.3%) 158 (100%) 
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Variables Number (%) Cummulative Frequency (%) 

Recreational Leagues   

Strongly agree 50 (37.3%) 50 (37.3%) 

Agree 53 (39.6%) 103 (76.9%) 

Neutral 19 (14.2%) 122 (91.0%) 

Disagree 10 (7.5%) 132 (98.5%) 

Strongly disagree 2 (1.5%) 134 (100%) 

   

Sporting Activities   

Strongly agree 99 (45.4%) 99 (45.4%) 

Agree 91 (41.7%) 190 (87.2%) 

Neutral 21 (9.6%) 211 (96.8%) 

Disagree 5 (2.3%) 216 (99.1%) 

Strongly disagree 2 (0.9%) 218 (100%) 

   

Vitality Room Services   

Strongly agree 92 (52.0%) 92 (52.0%) 

Agree 58 (32.8%) 150 (84.7%) 

Neutral 22 (12.4%) 172 (97.2%) 

Disagree 4 (2.3%) 176 (99.4%) 

Strongly disagree 1 (0.6%) 177 (100%) 

   

Health Talks   

Strongly agree 109 (54.8%) 109 (54.8%) 

Agree 66 (33.2%) 175 (87.9%) 

Neutral 21 (10.6%) 196 (98.5%) 

Disagree 2 (1.0%) 198 (99.5%) 

Strongly disagree 1 (0.5%) 199 (100%) 

   

Born Free Dialogues   

Strongly agree 85 (48.6%) 85 (48.6%) 

Agree 56 (32.0%) 141 (80.6%) 

Neutral 19 (10.9%) 160 (91.4%) 

Disagree 14 (8.0%) 174 (99.4%) 

Strongly disagree 1 (0.6%) 175 (100%) 

   

 

 

In table 7.1b, respondents agreed or strongly agreed that they would recommend the 

loveLife programs to young people. Their distribution of responses for program 

recommendation to other young people was agreeing or strongly agreeing was: loveLife 

Style teams (87.3%), livingMyLife (93.0%), performing arts (94.1%), Radio Ys (86.6%), 

Cyber Ys (89.1%), Love4life challenge (84.7%), recreational leagues (83.0%), sporting 

activities (86.3%), vitality room services (89.4%), health talks (89.9%) and born free 

dialogues (89.5%).   
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Table 7.1b: Program appropriateness-Recommend to other young people 
 

Variables Number (%) Cummulative Frequency (%) 

   

loveLife Style teams   

Strongly agree 87 (52.4%) 87 (52.4%) 

Agree 58 (34.9%) 145 (87.3%) 

Neutral 10 (6.0%) 155 (93.4%) 

Disagree 7 (4.2%) 162 (97.6%) 

Strongly disagree 4 (2.4%) 166 (100%) 

   

LivingMyLife   

Strongly agree 114 (53.5%) 114 (53.5%) 

Agree 84 (39.4%) 198 (93.0%) 

Neutral 9 (4.2%) 207 (97.2%) 

Disagree 4 (1.9%) 211 (99.1%) 

Strongly disagree 2 (0.9%) 213 (100%) 

   

Performing Arts   

Strongly agree 121 (59.3%) 121 (59.3%) 

Agree 71 (34.8%) 192 (94.1%) 

Neutral 10 (4.9%) 202 (99.0%) 

Disagree 1 (0.5%) 203 (99.5%) 

Strongly disagree 1 (0.5%) 204 (100%) 

   

Radio Ys   

Strongly agree 109 (54.0%) 109 (54.0%) 

Agree 66 (32.7%) 175 (86.6%) 

Neutral 22 (10.9%) 197 (97.5%) 

Disagree 5 (2.5%) 202 (100%) 

   

Cyber Ys   

Strongly agree 102 (58.3%) 102 (58.3%) 

Agree 54 (30.9%) 156 (89.1%) 

Neutral 11 (6.3%) 167 (95.4%) 

Disagree 7 (4.0%) 174 (99.4%) 

Strongly disagree 1 (0.6%) 175 (100%) 

   

Love4Life challenge   

Strongly agree 79 (48.5%) 79 (48.5%) 

Agree 59 (36.2%) 138 (84.7%) 

Neutral 20 (12.3%) 158 (96.9%) 

Disagree 3 (1.8%) 161 (98.8%) 

Strongly disagree 2 (1.2%) 163 (100%) 

   

Recreational Leagues   

Strongly agree 65 (46.1%) 65 (46.1%) 

Agree 52 (36.9%) 117 (83.0%) 

Neutral 12 (8.5%) 129 (91.5%) 
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Variables Number (%) Cummulative Frequency (%) 

Disagree 9 (6.4%) 138 (97.9%) 

Strongly disagree 3 (2.1%) 141 (100%) 

   

Sporting Activities   

Strongly agree 126 (55.5%) 126 (55.5%) 

Agree 70 (30.8%) 196 (86.3%) 

Neutral 22 (9.7%) 218 (96.0%) 

Disagree 6 (2.6%) 224 (98.7%) 

Strongly disagree 3 (1.3%) 227 (100%) 

   

Vitality Room Services   

Strongly agree 100 (55.6%) 100 (55.6%) 

Agree 61 (33.9%) 161 (89.4%) 

Neutral 14 (7.8%) 175 (97.2%) 

Disagree 3 (1.7%) 178 (98.9%) 

Strongly disagree 2 (1.1%) 180 (100%) 

   

Health Talks   

Strongly agree 118 (59.3%) 118 (59.3%) 

Agree 61 (30.7%) 179 (89.9%) 

Neutral 15 (7.5%) 194 (97.5%) 

Disagree 4 (2.0%) 198 (99.5%) 

Strongly disagree 1 (0.5%) 199 (100%) 

   

Born Free Dialogues   

Strongly agree 101 (55.8%) 101 (55.8%) 

Agree 61 (33.7%) 162 (89.5%) 

Neutral 14 (7.7%) 176 (97.2%) 

Disagree 4 (2.2%) 180 (99.4%) 

Strongly disagree 1 (0.6%) 181 (100%) 

   

 

 

In table 8.1a, respondents perceived that loveLife programs provided good to excellent 

experiences with regard to educational (knowledge and skills) matters, good social 

interaction (behaviour and attitude), wellness (physical and mental) and creativity (new 

ideas etc).  

 

The cumulative response including good, very good and excellent was high: educational 

(93.5%), good social interaction (89.8%), wellness (91.2%) and creativity (90%). Graphical 

illustrations of overall responses and responses stratified by gender are presented in 

figures 3a-3h. 
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Table 8.1a: Young people’s experience on loveLife programs 

 

Variables Number (%) Cummulative Frequency (%) 

   

Educational (knowledge and skills)   

Excellent 128 (38.1%) 128 (38.1%) 

Very Good 133 (39.6%) 261 (77.7%) 

Good 53 (15.8%) 314 (93.5%) 

Fair 17 (5.1%) 331 (98.5%) 

Poor 5 (1.5%) 336 (100%) 

   

Good social interaction (behaviour 
and attitude) 

  

Excellent 126 (37.7%) 126 (37.7%) 

Very Good 110 (32.9%) 236 (70.7%) 

Good 64 (19.2%) 300 (89.8%) 

Fair 26 (7.8%) 326 (97.6%) 

Poor 8 (2.4%) 334 (100%) 

   

Wellness (physical and mental)   

Excellent 101 (30.6%) 101 (30.6%) 

Very Good 127 (38.5%) 228 (69.1%) 

Good 73 (22.1%) 301 (91.2%) 

Fair 22 (6.7%) 323 (97.9%) 

Poor 7 (2.1%) 330 (100%) 

   

Creativity (new ideas, etc)   

Excellent 111 (33.5%) 111 (33.5%) 

Very Good 120 (36.3%) 231 (69.8%) 

Good 67 (20.2%) 298 (90.0%) 

Fair 21 (6.3%) 319 (96.4%) 

Poor 12 (3.6%) 331 (100%) 
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Figure 3a: loveLife programs being perceived as Educational  

 

 
Figure 3b: loveLife programs being perceived as Educational stratified by gender 
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Figure 3c: loveLife programs being perceived as a platform for Good social interaction 

 

 
Figure 3d: loveLife programs being perceived as a platform for Good social interaction 

stratified by gender 



  

40 

 

 
Figure 3e: loveLife programs being perceived as offering Wellness 

 

 
Figure 3f: loveLife programs being perceived as offering Wellness stratified by gender 
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Figure 3g: loveLife programs being perceived as a platform for Creativity 

 

 
Figure 3h: loveLife programs being perceived as a platform for Creativity stratified by 

gender 
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Key informant interview findings 

Key informant interviews were conducted with 20 young people who were beneficiaries of 

loveLife programs and were deliberately excluded from the quantitative survey. Their 

perceptions are presented below. 

 

What is the general perception about love life as an organisation by community? 

When young people were asked about their general perception of loveLife , two themes 

emerged:  

1) Place to acquire knowledge and skills;  

2) Providing assistance to young people. The most described theme was a place to 

acquire knowledge.  

 

A place to acquire knowledge and skills 

Most young people perceived that loveLife was a good and friendly place to learn about 

sex education, good behaviour and HIV. Some participants indicated having attained skills 

development through various loveLife programs such as Cyber and Radio Ys. They 

suggested these two programs provided computer and citizen journalism skills. 

 

Provides assistance to young people 

Participants perceived that loveLife was a helpful organization because it improved their 

lives in the community. Engagement in loveLife activities kept them away from trouble, bad 

influence and risky behaviours.  

 

How effective are loveLife programs to the community in terms of behaviour 

change? 

Participants indicated that loveLife programs engaged young people such that it lowered 

crime rates in the community, built young leaders and improved their basic computer skills.  



  

43 

 

Reduction in crime 

They perceived that engagement in loveLife activities reduced crime while at the same 

time enabled them to acquire life orientation skills. 

 

Building young leaders 

Participants perceived that young people attending programs at loveLife centres became 

successful individuals. They engaged in journalism including production of television and 

radio programs which they attributed to knowledge and skills attained through Radio Ys 

and Cyber Ys.  

 

Free basic computer skills 

Participants thought that loveLife programs were effective because they attained basic 

computer lessons at no cost. The computer lessons provided important skills development 

thus improving their chance of employment. 

 

Relevance 

How relevant are the loveLife programs to the community? 

Five themes emerged under relevance: 1) Adults; 2) Young people; 3) Sustainability of 

loveLife programs; 4) Positive behaviour changes attributed to loveLife programs and 5) 

Noticeable positive attitude changes in young people.  

Adults 

The relevance of loveLife programs to adults included improvement in parent-child 

communication, access to health services and increasing their chances of employment 

due to attainment of computer skills. 

 

Parent-child communication 

Six of twenty participants reported that parents found it easy to communicate with their 

children about sex and HIV related topics as a result of participation in loveLife programs. 

Open communication about sex and sexuality between the parents and their children is 

encouraged because it reduces chances of engagement in risky behaviours.  
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Health services 

Adults who attended loveLife programs accessed free health services in the loveLife 

centres.  

 

Young people 

Participants described loveLife programs as relevant due to knowledge attained; change of 

attitude towards risky behaviours such as unprotected sex, teenage pregnancies, multiple 

sexual partnerships and substance use amongst others; and the ability to make wise 

decisions. 

 

Would you say programs are sustainable (can they continue on run even if LoveLife 

pulls out?) 

There were varied responses to this question with some participants suggesting that the 

programs were not sustainable and only continue to run because of the support provided 

by loveLife. To the contrary, others thought that the programs were sustainable and would 

continue even without the support of loveLife. Cyber Ys was identified as one of the 

programs that would fail if loveLife discontinues funding support whereas programs related 

to sports were thought to be sustainable. This is because they are offered in conjunction 

with schools and the department of sports. They proposed educational reforms and 

funding support from other sources other than loveLife for sustainability. Additionally, they 

proposed a continuation of educational programs using previous beneficiaries (knowledge 

transfer) who would be giving back to the community. 

 

What are the positive behaviour changes in young people that are attributed to 

loveLife programs?  

Four topics emerged under this question and included teenage and/or unwanted 

pregnancies, abstinence, substance use and sexual misconduct. 
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Teenage and/or unwanted pregnancies 

Participants perceived a positive change in teenage pregnancy for beneficiaries attending 

LoveLife programs. This included advise provided on sexual activities through loveLife 

resulting in low teenage pregnancy rates. HIV testing and completion of schooling also 

emerged as important towards behaviour changes in young people. 

 

Abstinence  

There was uncertainty about abstinence from sex among young people. While some 

believed that abstinence occurred, the majority of key informants indicated that they were 

unsure about it. Self-value in young people emerged as a key driver for abstinence and 

positive behaviour change. 

 

Substance use  

Substance use was described as the use of drugs and alcohol. Participants perceived that 

a reduction in substance use occurred when young people enrolled in loveLife programs 

Self-belief was ingrained in young people leading to positive behaviour change. However, 

a concern was raised about underage drinking which was thought to have received little 

attention by loveLife. They proposed that loveLife could lead this initiative in conjunction 

with stakeholders in the alcohol industry and the community.  

 

Sexual Misconduct 

Participants perceived that sexual misconduct could be alleviated by showing respect 

towards each other, avoiding transactional sex and reporting cases of violence. A concern 

was raised however that it appears sexual misconduct remains high due to the large 

number of reported rape cases.  

 

Are they any noticeable positive attitude changes in young people that are 

attributed to LoveLife programs? 

Noticeable positive attitude changes described are self-confidence, discipline in young 

people as well as being passionate in whatever one does. Self-confidence in young people 
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was the most reported change and was thought to improve through engagement in many 

of the loveLife activities such as public speaking. Being disciplined, valuing life and 

showing respect to others emerged as an important positive attitude. Ground breakers 

were perceived as a positive example of being passionate especially the successful ones 

who are seen as doing well in the community.  

 

Additional comments 

Young people appreciated the services provided by loveLife in the community especially 

through the Ground breakers and Mpintshis that has enabled them to become resilient. 

They do not allow mistakes they have previously made in their lives to dictate their future. 

For example, young females were encouraged to look ahead (by returning back to school) 

even after teenage pregnancy.  

 

A concern was raised about young people, especially females quitting from loveLife, due to 

emotional topics that are discussed during the programs. Eventually they cannot cope and  

ultimately quit from the loveLife centres.  

Challenges 

Many of the loveLife programs and activities often occur during school terms. This survey 

was conducted immediately after the Christmas festive season prior to schools opening. 

Participants were approached in the community by loveLife team members. It is likely that 

the sample might have been more diverse if the exercise was conducted during the school 

term. 

 

The survey was planned to occur in two days but because this was outside of the school 

term, it took twice as much to reach the desired sample size. Nevertheless, the enrolled 

participants were sufficient for the survey. 

 

In the Rosedale area of Uitenhage, the loveLife centre was closed two years before this 

survey. As a result, it was difficult to trace the previous beneficiaries of the loveLife 

programs in that area.  
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Strengths 

The Uitenhage loveLife Centre is led by a hardworking Centre Manager that was very 

helpful in ensuring the success of the survey. Additionally, the loveLife team that engaged 

in the data collection exercise was enthusiastic and willing to learn. They would 

immediately share their challenges in the field in order to seek guidance on the best way to 

proceed. 

Key findings 

loveLife in conjunction with VWSA is involved in the running of several programs in the 

Uitenhage area of the Eastern Cape targeted at young people. The programs range from 

health, skills development and life orientation. This survey was conducted among the 

young people that are beneficiaries of loveLife programs to assess their impact after 5 

years of generous funding from VWSA. Beneficiaries of the loveLife programs are grateful 

for the knowledge learnt in the programs.  

 

Their general perception was that loveLife is a worthy organisation to be associated with 

together with the groundBreakers and Mpintshis who were reported as being friendly. 

Cummulatively, most participants believed that loveLife programs are satisfactory, relevant 

and effective to young people and their communities. Moreover, the majority indicated that 

programs were excellently facilitated and easy to understand as well as being appropriate 

for their ages. Most of them indicated that their experience with loveLife programs provided 

them with educational experience, good social interaction, wellness in relation to their 

health and creativity in the generation of new ideas. However, there was mention for 

loveLife to increase their engagement in under-age alcohol drinking that is thought to have 

little attention. 

Recommendation 

Overall, the loveLife/VWSA collaboration in Uitenhage has shown that there is a great 

appreciation of the loveLife programs by young people and their communities. These 

programs have impacted the lives of young people and their communities in a positive way 

including youth development, their health and engagement in active lifestyles through 

wellness programs.  Therefore loveLife should seek to continue working with VWSA in 



  

48 

 

order to further achieve their goals of supporting the Uitenhage communities through the 

loveLife programs. 

 


